
Heli Karjalainen
Communications and membership coordinator
Matkalle Sallaan ry – Tourism marketing association



Salla in the middle of nowhere

• In the East Lapland
• 5873km2

• Inhabitants  3 338 (31.12.2022); 0,57/km²
• Main industries: tourism, forestry,

reindeer herding
• Surrounded by wilderness
• Is about: pure nature, clean air & water, 

genuine, traditions & history



We were looking for solution to offer for tourists visiting 
in Salla and also locals and people from neighbour 
municipalities. Most of the compensation programs 
offered were complicated and it was unclear how those 
were actually working. Salla wanted something:
- Real
- Honest
- Visible
- Transparent

Give Back to Local Nature –campaign - HOW IT ALL STARTED

The Finnish Natural Heritage 
Foundation was mentioned



Where can you find it?

The Tuntsa wilderness area

The Salla village

The Sallatunturi
tourism centre

Salla National Park

Oulanka National Park





Pick one or several 
areas you want your 
donation to help



Find the information:
- What are the impacts of your donation for this particular area
- What species there are
- How fast is it growing



The campaign is
- Looking like Salla
- It is honest and transparent
- You truly know exactly where your donation goes 

and what impacts does it have
- You can go and see, hear, smell, feel the area you 

have taken part to protect
- It protects the area in Salla, but also helps to keep 

the air clean globally
- Easy to put into practise with the help and 

knowledge of the Finnish Natural Heritage 
Foundation 



Restoration events



PARTNERS INVOLVED – Icarion, Spain

Jordi Rivera, as Product and Sustainability Director in Icárion: 
At Icarion we have had a strong commitment to sustainability since our 
foundation. It is in our DNA. Among many of the actions we take, we 
compensate the CO2 footprint of all our clients' flights, at no additional 
cost to them. For this purpose, we have collaborated with forest 
conservation and reforestation projects in Uganda, Kenya and Costa Rica, 
among others, but when we discovered the Salla – Give back to Local 
Nature-campaign, we thought it was an excellent idea to dedicate our 
efforts to preserve this destination so beloved to our clients and contribute 
to the protection of its unique arctic nature. To be able to compensate in 
our best-seller and most loved destination in Lapland, where our 
customers make the biggest impact, is truly a great opportunity. We will 
continue to do so and we are confident that this campaign will be 
definitive in preserving this destination for future generations of local 
inhabitants and responsible tourists. 



PARTNERS INVOLVED – Voigt Travel, Netherlands

Voigt Travel is committed to preserving the breathtaking landscapes and wants to offer its travelers 
the opportunity to be part of this valuable initiative. At Voigt Travel they believe in preserving 
natural treasures that connect us to enchanting wildernesses. That is why they are happy to 
contribute to restoring and preserving the beautiful forest area along the Oulankajoki River. They 
want both locals and travelers to continue to enjoy this pristine wilderness long into the future. 
Their involvement goes beyond recreation and the conservation of animal species. They recognize 
the crucial role this forest plays in storing CO2, an essential aspect given the emissions resulting 
from travel activities. Protecting this forest helps offset the ecological impact of travel.





Thank you for your interest!  ☺

Campaign page:
https://luonnonperintosaatio.fi/en/give-back-to-local-nature-in-salla/

Visitsalla-page:
https://www.visitsalla.fi/en/give-back-to-local-nature/
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